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IN THE WORLD OF LYCRA® ADAPTIV FIBER




Consumer | Our solution
EXpeCtationS e LYCRA® ADAPTIV fiber has

the power to adapt

o Leggl n gS usa ge ISuU p acCross This revolutionary patent-pending polymer proactively adapts its unique chemistry to meet
ma rkets a nd OccaSiO nS, a nd Wi ll Stay! functional needs. At rest, the polymer adapts its compressive force to deliver the right fit,
shape and control. Then when we move, and our needs change, the polymer again adapts its
Frequency of wearing leggings during the pandemic vs. pre-pandemic era compressive modulus in a way that delivers what's needed: comfort in motion, stays-in-place
1% 1% and second-skin effect.
2% 2% 4%

63% i e Consumer Benefits

Groundbreaking LYCRA® ADAPTIV fiber creates activewear garments with:

35% Improved comfort in motion. The garment requires less force to moverit;

which means it is less restrictive and offers enhanced comfort in motion.

Body and size inclusivity. Garments can.ac€ommodate different body shapes
within a size, keeping the same levelsiof comfort and functionality.

us Germany China .
Second-skin effect. Fabrics and waistbands are designed to follow

© More ® No change @ Less ® Not sure the wearer's movements.

Compressionand shaping effects. Fabrics deliver good recovery force at rest,
so the wearer can achieve all compression and shaping forces needed on the body.

e Key pain points/Frust’ratidns

Stay in place better. Fabrics and waistbands have good recovery force and
low hysteresis in the motion zone, so garments tend to stay in place longer.
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& Exercise (lowimpact) R Exercise (high impact)

Fall/roll down at the waistband

e Proven Results: Consumers are excited by
the new LYCRA® ADAPTIV fiber concept

W e el S s I would be interested in buying
31% 54% 13%
22% 22% IO e e In then,
Don't stay in place The fiber off hi d
20% 21% 27% 52% 18% he fiber offers somet ing new an
Stay in ol different compared to leggings | own already
; s e Stayin place
Waistband too tight Including this fiber in a pair of leggings
18% 19% e Comfort 26% 50% 21% would help to overcome issues | have
Hard & movetn o Movement had previously with leggings

16% 17% e Quality 23% 53% 18% I would be willing to pay more for

the benefits this fiber adds to leggings

Understandling the Needs and Pain Points in Wearing Leggings, Walnut, 2021. o Strongly agree e Agree e Neither e Disagree e Strongly disagree



